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Recent Trends in Behavioral Research MethodsCooperative Use
of Crowdsourcing Services and Webbased Survey Platforms
Online crowdsourcing services are a relatively new labor por-
tal where anonymous workers earn small amounts of money for
completing Webbased tasks. Recently, social scientists are paying
attention to this attractive alternative to traditional university stu-
dent participant pools for the purpose of collecting survey and ex-
perimental data in behavioral research. One reason is that using
a crowdsourcing service together with an online survey platform
helps researchers conduct behavioral surveys and experiments
quickly and efficiently. The present article reviews recent studies
examining the quality, validity and reliability of data from online
workers. These previous studies indicate that data from crowd-
sourcing samples are mostly reliable；however, some demographic
characteristics are different from traditional student samples. The
present article also discusses some technical and ethical issues in
using crowdsourcing services as a participant pool and Webbased
survey platforms in behavioral research in Japan.
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２０１３； Paolacci， Chandler，＆ Ipeirotis，

































































































































































































































































































































































































































































































１ 後述する Amazon Mechanical Turk（AMT）
のサービス開始は２００５年１１月である。
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Using Amazon Mechanical Turk for linguis-
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